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Customer Satisfaction and Product Guarantee Plan
Eve magazine link https://magazinecanteen.com/products/eve-magazine-kristin-davis
Men’s health magazine link: https://hansonch.wordpress.com/2013/01/17/mens-magazine-research-examples
The Overall Promotional Messages and the Brands Promises7
	I have chosen unique magazines, which are famous, namely the eve woman and men’s health magazine. The authors of the magazine based their ideologies on the lifestyle of the modern woman and man. The things both gender go through in terms of relationships, women and men's reproductive health, women's beauty products, women’s and men’s sex lives, clothes, accessories, the events that they attend, and their overall outfits inclusive of the bags the shoes. The eve magazine, with their counterparts the men’s health magazine, has seen a tremendous increase in people who buy their copies as both genders love purchasing the material.
	The brand promises of the advertisement made on the magazine are very high. Firstly, the magazine's title is eve woman and men’s health magazine, thus implying that the focus of documenting it is for both women and men. The female gender carries the day in society, as they are the majority. Thus, a ready market is generally reasonably available to be well exploited. Women's products are very lucrative as modern-day women generally want to feel beautiful (Colette, 2012). The eve magazine had numerous adverts that talk about women's makeups products, women's shoes, accessories, and bags, which they all want to own compared to the men’s magazine.

General Opinion on the Promises That Both Magazines Advertise
	I believe that both magazines have very many quality advertisements. I hold the opinion that they will continue to grow and become quite successful in their business venture. The same companies have employed a strategy in which they use celebrities at the front of their magazines. The same individuals are used for marketing the products of various brands in the form of advertisements in magazines. Corporates have taken the opportunity to sell their products in the given magazines as they attract many of both genders who are the potential customers.
Target Audience of the Magazine and the Probability of the Products Being Bought
	Eve magazine generally focuses on women and their lifestyles. The adverts posted on this particular magazine target a variety of women in various categories. The modern-day woman is targeted as he is shown the sort of clothes she can wear. The middle-aged woman in relationship status is a significant target because the magazine adverts of how women should date are well explained. Moreover, women's reproductive health, which is a vital issue, is also highlighted in the magazine. Such information is indeed a clear indicator that the target audience of such magazines is women.
	The probability of women buying the products being advertised is very high. The eve magazine publishes their copy after a given period (Ritchie, 2016). Thus, women generally anticipate the following composition to get details of the products they initially saw and would like to purchase. Moreover, the advertisements have follow-up contacts to reach out to the required personnel to buy the desired products.


Advertisement Appeal to the Customers and Possible Products References
	The men’s health magazine adverts are exact and brief to the point. This nature of their advertisement makes them appealing to the audience, who are the men. The pictures of the men celebrities being advertised in the front pages are vital, as magazine generally tends to attract the fans of these particular men. The fact that he may be the brand ambassador of the specific product will typically raise the stakes of the products being bought.
	The products advertised in the men’s magazine are quality. In most scenarios where the products are bought, the clientele, who are the men, tend to love the products and the advice given in the articles concerning their lives. The number of copies being bought concerning the magazines always increases a clear indicator that the men reference their friends and, most importantly, family.
The Catching Point of the Adverts and the Enticement to Buy
	Eve’s magazine adverts are very eye-catching. The quality of the pictures they take attracts a customer. The celebrities are also posted on the first pages, thus making the magazine gain more attraction as the one will be keen to know what the whole document generally entails. Eve magazine advertises various products, which are sold through product advertisements (Wood, 2020). The information left in the magazines is quite vital, as the women will use the contacts to buy the products. In most cases, the products are pretty subsidized, advantages are well highlighted, and the side effects are well stated.
Visual Graphics, Attention Capturing, and Additional Information Analyzed
	The visuals of the product being advertised in the magazines are adorable. The quality generally speaks for itself, as the goal is to attract as many women and men as possible. The state of attention is usually estimated when the manufacturers of the advertised products indicate that business is quite good and their products are moving. Lastly, eve’s magazine and men’s health magazine designs are well organized, containing good photos quality, and an appropriate font has been selected for the magazine.
Conclusion
[bookmark: _GoBack]	Eve magazine, alongside men’s health magazine, are indeed masterpieces in the field of product guarantee. The magazine's brands have conquered the world of women and men. Their advertisement caliber is on professional standards and has reached most men and women worldwide. This can be confirmed by the rampant increase in the number of people buying the copies once published. The magazine brands, through advertising, have attracted people from all lifestyles, which is quite amusing.
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